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 927.1 Cr

   30.2%

 241.4 Cr

   30.3%

 455.5 Cr

   14.9%

 109.1 Cr

   13.7%

 162.1 Cr

   5.3%

 17.5 Cr

   2.2%

Q4 & FY26 Performance Highlights (Consolidated)

3

 3,067.1 Cr

 797.0 Cr

Revenue

+60%

+68%

+75%

+77%

+89%

+125%

+172%

Manufacturing

+63%

Gross Profit EBITDA PAT

Q4FY26

FY26

Leading the way in Affordable, High Quality Fashion
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Key Operational Highlights Q4 FY26 

Same Stores Sales Growth (SSG) 
stood at ~7.74% for Q4FY26

Same Stores 
Sales Growth

325 Stores at the end of Q4FY26         
(Opened 33 & Closed 2)

Total Retail Area ~ 35.35 lakh sq.ft.Store Count 
& Retail Area

ABV was  925 in Q4FY26 as 
compared to  877 in Q4FY25.

Average Bill 
Value

Volume growth for Q4FY26 stood 
at 53% (Y-o-Y).

Volume 
Growth

Sales per square feet (PSF) per 
month was  794 in Q4FY26  as 
compared to  896 in Q4FY25

Sales Per 
Square Feet

ASP was  321 in Q4FY26 as 
compared to  308 in Q4FY25.

Average 
Selling Price

Menõs Wear 41%, Ladies Wear 26%  
Kids Wear 25% & LifeStyle 8% 

Revenue Mix

MRP Sales at 89% in Q4FY26 as 
compared to 89% in Q4FY25.

Full Price 
Sales 

Contribution

NWC days stood at 81 days  
compared to 45 days in FY25, The 
increase was primarily on account 
of increase in inventory holding to 

ensure seamless availability for 
existing stores and planned store 

additions

Net Working 
Capital days

4
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Key Operational Highlights FY26 

Same Stores Sales Growth (SSG) 
stood at ~8.58% for FY26

Same Stores 
Sales Growth

325 Stores at the end of FY26         
(Opened 139 & Closed 3)

Total Retail Area ~ 35.35 lakh sq.ft.Store Count 
& Retail Area

ABV was  925 in Q4FY26 as 
compared to  859 in FY25.

Average Bill 
Value

Volume growth for FY26 stood at 
47% (Y-o-Y).

Volume 
Growth

Sales per square feet (PSF) per 
month was  925 in FY26  as 
compared to  1,017 in FY25

Sales Per 
Square Feet

ASP was  327 in FY26 as 
compared to  297 in FY25.

Average 
Selling Price

Menõs Wear 41%, Ladies Wear 28%  
Kids Wear 24% & LifeStyle 7% 

Revenue Mix

MRP Sales at 90% in FY26 as 
compared to 90% in FY25.

Full Price 
Sales 

Contribution

NWC days stood at 81 days  
compared to 45 days in FY25, The 
increase was primarily on account 
of increase in inventory holding to 

ensure seamless availability for 
existing stores and planned store 

additions

Net Working 
Capital days

5
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Revenue (  Cr)

EBIDTA (  Cr) PAT (  Cr)

Gross Profit (  Cr)

Q4 & FY26 Financial Highlights (Consolidated)
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241 
138 

927 

551 

Q4 FY26 Q4 FY25 FY26 FY25

75%

68%

3
3
%

30.3%

27.6%

30.2%

29.3%

797 
499 

3,067 

1,884 

Q4 FY26 Q4 FY25 FY26 FY25

60%

63%

109 58 

455 

258 

Q4 FY26 Q4 FY25 FY26 FY25

1
2
.9

%

1
7
.4

%

11.6%

13.7%

14.9%

13.7%

89%

77%

18 
6 

162 

72 

Q4 FY26 Q4 FY25 FY26 FY25

(2
0

.1
)%

(1
1
.1

)%

172%

125%
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Sales Per Square Feet (PSF) per Month ( ) 

Average Bill Value (ABV) ( ) Average Selling Price (ASP) ( )

Q4 & FY26 Operational Parameters

8

Same Stores Sales Growth (SSG)
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Q4 & FY26 Profit & Loss - Consolidated
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Particulars (  Cr) Q4 FY26 Q4 FY25
Y-O-Y

% Change
Q3 FY26 FY26 FY25

Y-O-Y

% Change

Revenue from Operations             797.0             498.5 60%             929.2          3,067.1          1,884.5 63%

Cost of Material Consumed             555.4             357.4             627.4          2,136.7          1,285.3 

Direct Expenses                 0.2                 3.4                 0.4                 3.2               48.0 

COGS             555.6             360.8             627.8          2,139.9          1,333.2 

Gross Profit             241.4             137.7 75%             301.3             927.1             551.3 68%

GP Margin % 30.3% 27.6% 32.4% 30.2% 29.3%

Employee Expenses               72.7               42.3               60.9             243.8             159.2 

Other Expenses               59.6               37.6               66.7             227.9             134.2 

EBIDTA             109.1               57.8 89%             173.7             455.5             257.8 77%

EBIDTA Margin % 13.7% 11.6% 18.7% 14.9% 13.7%

Other Income                 4.1                 1.9                 4.3               10.4                 7.0 

Depreciation & Amortisation               66.8               27.9               45.7             182.2               98.6 

Finance Cost               24.0               21.4               22.0               96.7               67.9 

Profit before Tax & Exceptional 

Items
              22.4               10.3 116%             110.3             186.9               98.2 90%

Exceptional Gain /(loss)                  -                    -                 27.7               27.7                  -   

Profit before Tax               22.4               10.3 116%             138.0             214.6               98.2 118%

PBT Margin % 2.8% 2.1% 14.8% 7.0% 5.2%

Tax                 4.9                 3.9               35.3               52.5               26.2 

PAT               17.5                 6.4 172%             102.7             162.1               72.0 125%

PAT Margin % 2.2% 1.3% 11.0% 5.3% 3.8%
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Q4 & FY26 Profit & Loss ð Consol. (Pre Ind As)

10

Particulars (  Cr) Q4 FY26 Q4 FY25
Y-O-Y

% Change
Q3 FY26 FY26 FY25

Y-O-Y

% Change

Revenue from Operations           797.0           498.5 60%            929.2         3,067.1         1,884.5 63%

Cost of Material Consumed           555.4           357.4            627.4         2,136.7         1,285.3 

Direct Expenses               0.2               3.5                0.4                3.1              49.7 

COGS           555.6           360.9            627.8         2,139.8         1,335.0 

Gross Profit           241.4           137.6 75%            301.3            927.2            549.5 69%

GP Margin % 30.3% 27.6% 32.4% 30.2% 29.2%

Employee Expenses             72.5             42.3              59.8            244.2            159.8 

Other Expenses           114.5             67.9            115.7            405.7            238.5 

EBIDTA             54.4             27.4 98%            125.9            277.4            151.2 83%

EBIDTA Margin % 6.8% 5.5% 13.5% 9.0% 8.0%

Other Income               2.0               1.6                3.2                5.6                3.8 

Depreciation & Amortisation             20.4               8.0                7.8              48.4              28.4 

Finance Cost               5.9               5.5                5.2              19.9              13.6 

Profit before Tax             30.2             15.5 95%            116.1            214.6            113.0 90%

PBT Margin % 3.8% 3.1% 12.5% 7.0% 6.0%

Tax               4.9               3.9              35.3              52.5              26.2 

PAT             25.3             11.6 118%              80.8            162.1              86.8 87%

PAT Margin % 3.2% 2.3% 8.7% 5.3% 4.6%
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Q4 & FY26 Profit & Loss - Standalone
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Particulars (  Cr) Q4 FY26 Q4 FY25
Y-O-Y

% Change
Q3 FY26 FY26 FY25

Y-O-Y

% Change

Revenue from Operations             798.1             498.5 60%             927.3          3,060.0          1,884.5 62%

COGS             557.0             366.6             623.4          2,134.5          1,366.9 

Gross Profit             241.1             131.9 83%             303.9             925.5             517.6 79%

GP Margin % 30.2% 26.5% 32.8% 30.2% 27.5%

Employee Expenses               72.7               38.5               60.9             239.8             138.1 

Other Expenses               55.7               36.1               66.1             219.7             127.1 

EBIDTA             112.8               57.3 97%             176.9             466.0             252.3 85%

EBIDTA Margin % 14.1% 11.5% 19.1% 15.2% 13.4%

Other Income                 3.7                 1.3                 4.0                 8.9                 5.4 

Depreciation & Amortisation               66.8               27.2               45.5             181.2               94.7 

Finance Cost               24.0               20.9               21.9               96.2               66.2 

Profit before Tax & Exceptional 

Items
              25.7               10.5 145%             113.5             197.4               96.7 104%

Exceptional Gain /(loss)               (3.6)                  -                 21.7               18.1                  -   

Profit before Tax               22.1               10.5             135.2             215.6               96.7 

PBT Margin % 3.2% 2.1% 12.2% 6.4% 5.1%

Tax                 3.9                 3.8               35.9               52.2               25.8 

PAT               18.2                 6.7 173%               99.3             163.3               70.9 130%

PAT Margin % 2.3% 1.3% 10.7% 5.3% 3.8%
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Q4 & FY26 Profit & Loss ð Standalone (Pre Ind As)

12

Particulars (  Cr) Q4 FY26 Q4 FY25
Y-O-Y

% Change
Q3 FY26 FY26 FY25

Y-O-Y

% Change

Revenue from Operations        798.1        498.5 60%        927.3     3,060.0     1,884.5 62%

COGS        557.0        366.6        623.4     2,134.5     1,366.9 

Gross Profit        241.1        131.9 83%        303.9        925.5        517.6 79%

GP Margin % 30.2% 26.5% 32.8% 30.2% 27.5%

Employee Expenses          72.5          38.4          59.8        240.2        138.7 

Other Expenses        110.5          66.4        115.1        397.5        231.0 

EBIDTA          58.1          27.0 115%        129.1        287.8        147.9 95%

EBIDTA Margin % 7.3% 5.4% 13.9% 9.4% 7.8%

Other Income            1.6            1.0            2.9            4.6            2.7 

Depreciation & Amortisation          20.4            7.4            7.5          47.5          26.2 

Finance Cost            5.9            5.1            5.2          19.5          12.5 

Profit before Tax          33.4          15.6 114%        119.3        225.4        111.9 101%

PBT Margin % 4.2% 3.1% 12.8% 7.4% 5.9%

Tax            3.9            3.8          35.9          52.2          25.8 

PAT          29.5          11.8 150%          83.4        173.1          86.1 101%

PAT Margin % 3.7% 2.4% 9.0% 5.7% 4.6%
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Media & Promotion Campaigns
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Media & Promotion Campaigns
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Media & Promotion Campaigns
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Select New Stores Opening
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Select New Stores Opening
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About V2 Retail

19

Our mission is to democratize fashion by offering high-quality, trendy apparel at affordable prices
 to value conscious consumers across all tiers of cities

Established in 2001 under the visionary 
leadership of Mr. Ram Chandra Agarwal, 

V2 Retail Limited  was founded with the 
mission to offer quality merchandise to the 

masses at affordable prices

Overview

The company became publicly listed in 
2007. In 2011, the 'Vishal' brand was sold 

due to operational losses, and the 
company was subsequently renamed V2 

Retail Limited

Evolution Story

Primarily operates in Tier -II and Tier-III cities, 
running a chain of 'V2 Retail'  stores that 

offer apparel and general merchandise for 
the entire family.

Area of Operation

Our motto 'Value & Variety'  comes to life 

through a wide -ranging product portfolio 

that delivers exceptional quality and 

affordability ñacross every store, for every 

customer

Value & Variety

V2 Retail proudly serves Indiaõs growing 

ôneo middle classõ and ômiddle classõ  

population delivering unbeatable value 
with monthly sales of  925 per square feet 

in FY26 &  1,017 in FY25

Operational Excellence

With a strong nationwide footprint, V2 
Retail currently operates 325 stores across 

25 states and 1 Union Territory , covering an 
expansive retail space of approximately 

35.35 lac Sq. Ft.

Stores Network
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Revenue Mix & Growth Drivers
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The key factors driving apparel business Revenue Mix (%)

Occasions Drive 
Purchases

Festivals | Weddings | 
Social Functions

Brand Recall

Price| Quality of make| 
Quality & Type of Fabrics| 
Durability| Comfort| Fit

Emotional Needs 

New Seasons| New 
Trends| Fun times| Feels 
likes it 

Functional Needs

Discount| Offers| Sale| 
Replace Old Clothes | 
Fashion 

37% 37% 37% 40% 41%

25% 25% 26%
27% 28%

27% 27% 26%
25% 24%

12% 12% 12% 8% 7%

FY22 FY23 FY24 FY25 FY26

Men's Ladies Kids Lifestyle

Boy, Girls, Infants, Winter Wear

Kids

Ethnic wear, Upper, Lower, 
Occasion Wear,

Winter Wear, Sportswear

Ladies

Lifestyle products like Deodorants, 
wallets,

sunglasses, ladies purse, etc.

Lifestyle

Upper, Lower, Occasion Wear, 
Winter Wear,

Sportswear, Formal, Casual

aŜƴΩǎ
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Product Design to Customer Delight at Retail Stores 

21

Product Development 
Å In House Product 

development Team of 25 
designers 

ÅCreating unique & trend 
setting designs 

ÅGreater control over our 
product portfolio 

21

Job Work
Warehouse & 

Logistic

Product 
Design

Supply Chain
Retail 

Presence

Dedicated Job workers for 
own designed products

Helps in maintaining quality 
& Inventory Management

Mix of own designed 
products as well as procure 
high quality products at a
value

Helps in Quality Control & 
Inventory Management

Centralized warehouse & 
distribution center at 
Gurgaon

Own fleet of vehicles refill 
the inventory at stores once 
a week

In House Product 
development Team of 60 
including designers

Creating unique & trend 
setting designs 

Greater control over our 
product portfolio

325 Stores in more than 225 
cities and 25 states

Retail Area of ~ 35.35 lakh 
Sq.Ft.

Ensuring a seamless process that delivers superior products and creates happy, satisfied customers
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Store Experience
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Store Experience
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