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V2

Value & Variety

Q4 & FY26 Performance Highlights (Consolidated)
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Leading the way in Affordable, High Quality Fashion




Key Operational Highlights Q4 FY26

Same Stores Sales Growth (SSG)
stood at ~7.74% for Q4FY26

Same Stores

Sales Growth

ABV was 925in Q4FY26as
compared to 877 in Q4FY25.

Average Bill
Value

325 Stores at the end of Q4FY26
(Opened 33 & Closed 2)

Silelsneelllhis Total Retail Area ~ 35.35 lakh sq.ft.
& Retail Area

Volume growth for Q4FY26 stood
at 53% (Y-0-Y).

ASP was 321 in Q4FY26as
compared to 308 in Q4FY25.
Average
Selling Price

Sales per square feet (PSF) per
month was 794 in Q4FY26 as
compared to 896 in Q4FY25

Sales Per
Square Feet

Value & Variety

Menos Wéoabadies Wear 26%
Kids Wear 25% & LifeStyle 8%
Revenue Mix

&
& MRP Sales at 89% in Q4FY26 as
comparedto 89%in Q4FY25.

Full Price

Sales

Contribution

NWC days stood at 81 days
L compared to 45 days in FY25, The
[ & ) p Yy
fm @ & increase was primarily on account
—

of increase in inventory holding to

ensure seamless availability for

existing stores and planned store
additions

Net Working
Capital days



Key Operational Highlights FY26

Value & Variety

Same Stores Sales Growth (SSG)
stood at ~8.58% for FY26

Same Stores

Sales Growth

Volume growth for FY26stood at Menos Wéoabadies Wear 28%
47% (Y-0-Y). Kids Wear 24% & LifeStyle 7%
Revenue Mix

)
ASP was 327 in FY26as &

compared to 297 in FY25

ABV was 925 in Q4FY26as

MRP Sales at 90% in FY26as
compared to 859 in FY25

compared to 90% in FY25.

Average Bill
Value

Average
Selling Price

Full Price
Sales
Contribution

NWC days stood at 81 days

f%\. compared to 45 days in FY25, The
Sales per square feet (PSF) per e & increase was primarily on account
month was 925in FY26 as — of increase in inventory holding to
compared to 1,017 in FY25 ensure seamless availability for

existing stores and planned store
additions

325 Stores at the end of FY26
(Opened 139 & Closed 3)

Slecieelle  Total Retail Area ~ 35.35 lakh sq.ft. Sales Per
& Retail Area Square Feet

Net Working
Capital days




Our Presence Across India

STATE / UNION TERRITORY NO. OF STORES

o 0000

Uttar Pradesh
Andhra Pradesh
Arunachal Pradesh
Assam

Bihar
Chhattisgarh
Delhi & NCR

Goa

Gujarat

Haryana
Himachal Pradesh
J&K

Jharkhand
Karnataka
Madhya Pradesh
Maharashtra
Manipur
Meghalaya
Odisha

Punjab
Rajasthan
Telangana
Tripura

Uttar Pradesh
West Bengal
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TOTAL STORES

325

Jammu & Kashmir

Value & Variety

8 Himachal Pradesh
3
s, Uttarakhand
| ra n
16 O 10
Haryana -
Delhi & NCR .—m Arunacho3l Pradesh
12 ; '
Rajasthan 2
24
Meghalaya
1
nipur
Gujarat Madhya Pradesh 2
2 { 23 ‘
. o Telangana
1
) . @  Serving millions of j Strong presence in L1\ Committed to bringing
'.‘ customers across I I I North, South, East, quality and convenience
the nation l_ West & North East India B closer to you



Q4 & FY26 Financial Highlights (Consolidated)

Value & Variety

30.2%

68"50 29.3%

927
60% 30.3% = 75% 551
27.6%
797 499
Q4 FY26 Q4 FY25 FY26 FY25 ! ! ‘
Q4 FY26 Q4 FY25 FY26 FY25

14.9%

N

7%  13.7%

A 455

13.7% 89% 258
11.6%
: ; : w ! Q4 FY26 Q4 FY25 FY26 FY25
Q4 FY26 Q4 FY25 FY26 FY25




Q4 & FY26 Operational Parameters

Value & Variety

Sales Per Square Feet (PSF) per Month () Same Stores Sales Growth (SSG)

29.0%

24.0%
7.7% I 8.6%
Q4 FY26 Q4 FY25 FY26 FY25 Q4 FY26 Q4 FY25 FY26 FY25
Average Bill Value (ABV) () Average Selling Price (ASP) ()
327
Q4 FY26 | Q4 FY25 | FY26 FY25 | Q4 FY26 Q4 FY25 FY26 FY25




Q4 & FY26 Profit & IGxmssolidated

Y-O-Y

Particulars ( Cr)

Q4 FY26

Q4 FY25

Q3 FY26

FY25

Y-O-Y

Value & Variety

% Change

% Change |

'Revenue from Operations

Cost of Material Consumed 555.4 3574 6214 21367 12853
Direct Expenses 02 34 04 32 480
coess b5 %08 6278 21399 13332
GrossProfit 2414 1377 5% 3013 9271 5513  68%
'''''''''''''''' GPMargin%  303%  276%  324%  302%  293%
Employee Expenses 727 423 609 2438 1592
Other Expenses ! 506 376 66.7 2279 1342
EBOTA 1091 578  89% 1737 4855 2578 T1%
"""""""""""""""""""" EBIDTA Margin%  13.7%  116%  187%  149%  13.7%
Other Income 41 19 43 104 70
Depreciation & Amortisation 68 279 47 1822 986
:Eiﬁéﬁg'é&{ """"""""""""""""""""""""""""""""""""""""""""""""""" 240 214 20 9 67679
E;?:;before Tax & Exceptional 22.4 103 116% 110.3 186.9 982  90%
Exceptional Gain /(loss) . -7 277
ProfitbeforeTax 224 103  116% 1380 2146 982  118%
 PBTMargin% 28% 21%  148% 7.0% 520
Tax 49 39 353 525 262
pAT 175 64  172% 1027 1621 720 125%
''''''''''''' PAT Margin%  22%  13%  11.0%  53%  38%



Q4 & FY26 Profit &@assoP(e Ind As

Value & Variety

Y-O-Y
| : % Change
'Revenue from Operations 797.0 498.5 60% 929.2 3,067.1 1,884.5 63%

Particulars ( Cr)

ECOGS 555.6 360.9 627.8 2,139.8 1,335.0
EGross Profit 241.4 137.6 75% 301.3 927.2 549.5 69%

[Employee Expenses 725 42.3 59.8 244.2 159.8 1
‘Other Expenses 1145 67.9 115.7 405.7 238.5
EBIDTA 54.4 274 98% 125.9 277.4 1512 83%

PAT Margin % 3.2% 2.3% 8.7% 5.3% 4.6%
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Q4 & FY26 Profit & IStaadalone

Value & Variety

Particulars ( Cr) Q4FY26  Q4FY25 . B(,;'e FY25 o, \((:_rga_e

'Revenue from Operations

11



Q4 & FY26 Profit &Stsmdalorieré Ind As

Value & Variety

Particulars ( Cr) Q4FY26 Q4FY25 \&%—e Q3FY26  FY26  FY25 \((;_rf;e

'Revenue from Operations 798.1 498.5 60% 927.3 3,060.0 1,884.5 62%

coes 5570 3666 6234 21345 13669

Gross Profit 2411 1319  83% 3039 9255  517.6  79%
""""""""""""""""""""""""""""""" GP Margin%  30.2%  265%  328%  302%  275%
Employee Expenses 725 384 50.8 2402 1387

Other Expenses 1105 6.4 1151 3975 2310

EBIDTA 581 270  115% 1201  287.8 1479  95%

~ EBIDTAMagin%  7.3%  54% 139%  94%  78%
Otherincome 16 10 20 48 27
Depreciation & Amortisation 204 L £ B ars 262 E
FinanceCost 59 S 52 15 125 $
Profit before Tax 334 15.6 114% 119.3 225.4 111.9 101% ~y
- PBTMargin%  42%  31% 128%  74%  59%

Tax 39 38 39 522 58

PAT 29.5 11.8 150% 83.4 173.1 86.1 101%
"""""""""""""""""""""""""""""" PAT Margin%  3.7%  24%  90%  57%  46%
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Media & Promotion Campaigns

Value &Variety

5000+

May this Pongal bring new trends,
New beginnings & endless happiness!

Bringing Families Together in the Spirit of Lohri.

www.vZ2retail.com




Media & Promotion Campaigns

Value &Variety

I!igl\k:hJeéi
Variety

& ' pLaY BOLD » WEAR BRIGHTER
ias  CELEBRATE LOUI &

Sid in Stgle >
RS )

UTILIY BAG j NECKBAND ?159 SOUNDBAR ?399 ?499

ON PURCHASE ON PURCHASE ON PURCHASE ON PURCHASE
OF 22499/~ OF 22499/~ OF 23999/~ OF 24998/~
—— WORTH=——

e WORTH =



Media & Promotion Campaigns

o

Value & 240+ CITIES
Ve Variety

WINTER
SAVING
UP TO

*T&C APPLY

www.v2retail.com

UTILITY BAG \§ NECKBAND X} SOUNDBAR CEL) EARBUDS LY
ON PURCHASE OF ¥2499/- ON PURCHASE OF 22499/- ON PURCHASE OF ¥3999/- ON PURCHASE OF ¥4999/-

15



Select New Stores Opening

Where

v 2 style Begins

ﬂm%

800+
STORES

™ .
fedt V2 Volun&\/ouety‘

AN Sy g™ oot

ABHIMANYU BUILDING, NEAR BSNL EXCHANGE, BUS STAND ROAD,
OPPOSITE SBI BANK, ABOHAR, DISTT. FAZILKA, PUNJAB-152116

www.v2retail. com
GATA NO. 538, NEAR HDFC BANK, OPPOSITE SHAKTI NAGAR COLONY, DEVKALI ROAD, AYODHYA, UTTAR PRADESH ~ 224001

Value&
Variety

GRAND
OPEN|NG

IN CHAMPAWAT, UTTARAKHAND

JALANGI ROAD, DOMKOL, MURSHIDABAD, WEST BENGAL-742303

www.v2retail.com

GAURAV CAMPUS, GIC CHOWK, CHAMPAWAT, UTTARAKHAND

Value &Variety

2 Value&
Variety

= i
: A By
aF!IWE V2 Vcnlue&Vonety
e
IN BARAMATI, MAHARASHTRA
[ - -

- - EARAQ’ATI BHIGWAN ROAD, OPP. SHRIPAL HOSPITAL, NEAR PANCHAYAT BHAVAN,
DUGALKHOLA, NEAR TAV ACADEMY, DHARANAULA ROAD, ALMORA, UTTARAKHAND - 263601 'ASHOK NAGAR, BARAMATI, MAHARASHTRA-413102

@Value& 320+ V2 Value&
Variety Seze Variety

IN FATEHGARH, PUNJAB

BASS| ROAD, NEAR AAM KHAS BAGH, SHAMSHER NAGAR, SIRHIND, PUNJAB

IN INDORE, MADHYA PRADESH

SANJAY NAGAR, ASTHA TALKIES, NEW DEWAS ROAD, INDORE, MADHYA PRADESH.

16



Select New Stores Opening

TELIPARA CHOWK, NEAR SHIV MANDIR, M.M.D. ROAD, MANGALDOI, A§§A

0 (xr(uul .
RRA COLONY, (JH‘\U’\BA\D (UP) 4 ,

.‘ﬁv

KHORA COLONY

%€
‘.l.é

S Qe ce—dri% v2 Value & Variety

OPEl

IN MORIGAON
SUREKA ENCLAVE, NEAR KRISHNA MANDIR, WARD NO. 06, MORIGAON, ASSAM-782105

www.v2retail.com

A A A
vy qus aeEt V2 Value & Variety

IN UTTAM NAGAR , NEW DELHI

NEAR NAWADA METRO STATION, PILLAR NO. 740, UTTAM NAGAR, NEW DELHI

Value &Variety

DANAPALLE, ANDHRA PRADESH -

V-AVENUE INDUSTRIAL ESTATE, NEAR DOMINO'S PIZZA, MADANAPALLE, ANDHRA PRADESH - 517325

www.v2retail.com

V2 Value &Variety

SURAT:!

KAILASH CHAUKADI,

KSB TRIDAN, OPP. ISANA COMPLEX, ALTHAN-BAMROLI ROAD, KAILASH CHAUKADI, SURAT, GUJARAT-394210

17



Value &
Variety =] o

g
(]
Corporate Overview
\ ( -
STRONG BRAND EXPANDING REACH . PRODUCT EXCELLENCE CO.) PEOPLE & CULTURE SUStalned (JI'()\Vth.
ﬁ Deepening customer @ More stores, broader 0 Trendy, quality fashion for | 7 ( \\ Empowered teams driving Str() neer T() morrow.
love & loyalty presence everyday India 1 sustainable growth S

Focused on Profitable Growth,
Customer Delight & Long-term Value

FASHION FOR EVERY YOU. STYLE FOR EVERY DAY.



About V2 Retall

Established in 2001 under the visionary
leadership of Mr. Ram Chandra Agarwal,
V2 Retail Limited was founded with the
mission to offer quality merchandise to the
masses at affordable prices

Value & Variety

Our motto 'Value & Variety' comes to life
through a wide -ranging product portfolio
that delivers exceptional quality and
affordability fi across every store, for every
customer

-

EvolutionStory

The company became publicly listed in
2007. In 2011, the 'Vishal' brand was sold

Operational Excellence

q ional | dth eomiddle c| aand ® mi ddl as s p
ue to operational losses, and the population delivering unbeatable value
company was subsequently renamed V2 .
Retail Limited with monthly sales of 925 per square feet
in FY26 & 1,017 in FY25
\§ J & J
Stores Network
Primarily operates in Tier -Il and Tier-lll cities, With a strong nationwide footprint, V2
running a chain of 'V2 Retail' stores that Retail currently operates 325 stores across
offer apparel and general merchandise for 25 states and 1 Union Territory , covering an
the entire family. expansive retail space of approximately
35.35 lac Sq. Ft.
\ J

Our mission is to democratize fashion by offering highality, trendy apparel at affordable prices

to value conscious consumers across all tiers of cities

V2Retailproudl y serves | ndi



Revenue Mix & Growth Drivers

Value & Variety

The key factors driving apparel business

9 chﬁf'cigzgsnve 5 Functional Needs

Revenue Mix (%)

Discount| Offers| Sale|

 Festivals | Weddings| +  Replace OId Clothes |
“¥ Social Functions Fashion

FY22 FY23 FY24 FY25 FY26
m Men's H Ladies m Kids m Lifestyle
Value & - . :
Vquety —@ as y Qa o —@ EGIES [ o
Upper, Lower, Occasion Wearr, Ethnic wear, Upper, Lower,
Winter Wearr, Occasion Wearr,
v Sportswear, Formal, Casual Winter Wear, Sportswear

-GS - | GETETED -

Z9 £ : .
iz Vi Brand Recall Lifestyle products like Deodorants,
New Seasons| New Price| Quality of make| Boy, Girls, Infants, Winter Wear wallets,
J Trends| Fun times| Feels / Quality & Type of Fabrics| sunglasses, ladies purse, etc.
likes it Durability| Comfort| Fit ) .

20



In House Product

development Team of 60

including designers

Creating unique & trend
setting designs

OB R

Greater control over our

product portfolio

"

-

N\ N
]
O
Product
Design
- J

4 N
Job Work
*

PRy N
N\ J

\/

123323232323 333333 M 3 3 3 3 3 3 3 3 3 3 3 2

Dedicated Job workers for
own designed products

& /o

Helps in maintaining quality
& Inventory Management

a

|3

Mix of own designed
products as well as procure
high quality products at a
value

7%
ﬁ@“\r

Helps in Quality Control &
Inventory Management

Supply Chain
J

Product Design to Customer Delight at Retail Stores

4 Warehouse &\
Logistic

>
N\ 't( 4

\/

Value & Variety

325 Stores in more than 22
cities and 25 states

Retail Area of ~ 35.35 lakh
Sq.Ft

(

[

L

Centralized warehouse &
distribution center at
Gurgaon

(

—]
=
| 7 |5

oS

Own fleet of vehicles refill

the inventory at stores onc

a week

4 —_— N\
AEIRRRY
Retall
Presence
N\ J

1223233232323 30 3 23 23 3 ) 2

"

Ensuring a seamless process that delivers superior products and creates happy, satisfied customers




Store Experience

Value & Variety




Store Experience

Value & Variety

23



